
















































































































































の課題について、世界経済フォーラム（WEF）が隔年で発表しているThe Travel and 
Tourism Competitiveness Index (TTCI) 、および米国・ニューヨーク市の世界的なブラン


























































































































































































































































































































































































































































































































































































































































































































表 6 JR 東京駅外国人観光案内所質問者の来所目的 
出所：筆者ヒアリングによる 
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The number of foreign tourists to Japan has been increasing recently. In 2014 Japan had 
over 13 million overseas visitors; and Japanese government aims to have 20 million overseas 
visitors by year 2020 when Tokyo Olympic and Paralympic games will be held in 
Japan. Among the foreign tourists, Free Independent Traveler (FIT) who travels without 
using package tours has been increasing.  They often visit foreign tourist information 
centers to get travel information.  Therefore, the role of foreign tourist information centers 
are becoming more important.
This study aims to examine three thing mainly.  The first one is to examine the condition 
and the significance of the foreign tourist information centers by the tourism policy in 
Japan, visitor’s data of the foreign tourist information centers, some cases in foreign 
countries, and so on.  The second one is to analyze the questions from the visitors of the 
foreign tourist information centers; so that, FIT’s purpose of their trips and places of their 
visits will be revealed.  And the third one is to examine the troubles or the uncomfortable 
things which FIT have in Japan by the questions from the visitors of the foreign tourist 
information centers.  
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